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Abstract  
The purpose of this paper is to present the present state, trends and focus of research regarding the factors that influence the decision 
making process in choosing a university in which a potential student will study. The study has been accomplished using the 
methodology of bibliographic study and qualitative research, using various secondary sources. The study focuses on the analysis 
h 
Romania-Germany. From various German studies it is shown that for most of the students the most important factor in choosing 
their university is represented by the study specialization. Also the reputation of the university, the high quality of teaching methods 
and the excellent career opportunities play an important role in taking this decision. 
© 2013 The Authors. Published by Elsevier B.V. 
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1. Introduction 
The demographic change since the 1990s and the migration of people from the East to the West German regions 
confront East German universities with the risk of capacity lack. (Beckmann, Langer, 2009, p.9)Not only that most of 
the students are insufficiently informed and uncertain about their own skills and abilities, but also the labour market 
develops in unpredictable ways. Therefore, many potential students have problems in choosing their post-school 
career. Information concerning the study starts by school counselling, student counselling and advice on financial 
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support and accommodation prove to be very important for the students in their decision making process. Prospective 
students are often uninformed about the study programs and existent opportunities and, on the other hand,uncertain 
of their personal skills, goals and interests. These factors pose a risk of distortion of the study decision that was taken, 
or even a study termination. To avoid this danger, the recruitment and retention of students is growing in importance. 
(Heine, Willich, 2006, p. 5) 
The image of a study location is influenced by the range of courses, the reputation of the university, its facilities, 
but also by the leisure activities offer and the atmosphere at the 
university. Taking these factors into consideration, the study motivation of the students, but also the potential students, 
will be influenced in their university choice. (Heine, 2008, p. 23) 
The study focuses on the actual research state from the German area. The purpose of this article is to determinethe 
influence factors in the field of university and study area choice.The study constitutes the basis of a comparative 
management research, so that in the next stage, the analysis methodology will be extended and applied to Romania. 
In this field of analysis some studies have been made, but the research state regarding German universities could 
be significant improved by other qualitative research or various primary studies. 
2. Methodology 
The present state of research is analysed by using the methodology of bibliographic study and qualitative research 
by various secondary sources. 
Secondary research is characterized by the study of secondary data, data that already exists as information material. 
The secondary research is characterized by rapid data collection. It provides specialized data which is usually hardly 
available in other ways and facilitates the incorporation into the problem. (Raab, Poost, Eichhorn, 2010, p. 23) 
There is a distinction between internal and external data. Internal data is data that is not available to the public. 
External data is known to the public, such as the different information that is known to the public and can be obtained 
through various existent research, online surveys, official statistics or publications. (Raab, Unger, 2005, p. 32) 
The qualitative research includes the collection, recording of motives, needs, attitudes, images. The qualitative 
research can be applied whenever the progress of the research regarding a specific field is not so well developed. 
(Kaiser, 2004) 
3. Influence factors regarding the university choice and their attractiveness 
In Germany, there are 330 state-recognized universities of different sizes and types (universities, colleges of 
education, colleges of theology, art schools, education colleges, management colleges, special schools) which are 
public or private. These colleges are spread across 16 states and are in fierce competition with each other. (Brüser, 
2003, p. 1) 
The bibliographic research conducted captured various trends and orientations of different authors regarding the 
analyse of demographic change in Germany's eastern regions, migration from east to west and factors influencing this 
migration, including the students migration by study selection and study motivation in different locations. 
In the East region, the demographic trend leads, beginning with 2008, to a decreased demand for higher education 
and thus a surplus of study places. (Heine, 2008, p. 1)In regards to university entrance qualification the forecast 
assumes a decline by about 37% in the east federal states by 2020. In consequence, an increase in the number of 
students in the west federal states is predicted. The background for this could also beduethe significant decline in 
births in the years after the reunification in 1990. (Heine, Willich, Schneider, 2009, p. 1) 
Consequently, it is the mission of East German universities to attract prospective students from West Germany and 
thus confronting the east-west mobility. According to the freshmen survey of German universities of the winter 
semester 2007/08, conducted by HIS Higher Education Information System GmbH Hannover, the mobility between 
East and West Germany is very different in both directions. The mobility of east to west is 19%, from the west to east 
only 4%. For most students the nearest distance to their home plays the most important role in the choice of the study 
area. For first year students from East Germany the favourable living conditions, no tuition fee, good facilities of the 
universities, leisure facilities and the atmosphere at the university location are very important. For the students from 
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West Germany the reputation of the university plays in particular a crucial role. (Heine, Willich, Schneider, 2009, p. 
29) 
Criteria such as the reputation of the university, a diverse range of courses, excellent career opportunities and high 
quality of teaching methods are significant for prospective students. According to an online survey among students, 
study that is partof the campaign "Studying in the Far East" initiated in March 2009, the West German 
universitiesdemonstrate clear benefits regarding the above mentioned factors. (ComCult, 2009, p. 4) 
According t
area in Dresden in demographic change), for 80% of high school graduates and 61% of first year students the most 
important aspect in the choice of studies is the study specialization. Only 11% of high school graduates and 15% of 
freshmen major think that the study location is the most important factor in choosing their university. (Killisch, Lenz, 
2009, p. 2) 
peripheral phenomenon of West German high school graduates who are studying in the east federal states, based on a 
survey of students from the former West Germany at universities in Saxony-Anhalt and Thuringia. According to the 
study, the decision factors include the high costs or the rejection to study in West Germany as well as the no tuition 
fee in the east federal states. After admission to the study, further advantages, such as the charm of East German 
universities and cities are recognized and even praised. (Hermann, Winter, p. 329) 
(Factors influencing the decision to study) the decision making process of students in relation to the study, in terms 
of technical, academic and local election. 
The analysis conducted an online survey of 3,600 students from graduating class. The study showed that the choice 
of the study subject is a top priority in the study choice, followed by the area and college choice. The decision also 
depends on the home proximity, the leisure activities offer and the atmosphere at the university. Equal opportunity for 
men and women, low cost of living and low tuition fees, counselling and services at the college, the opportunity for 
personal growth, the university equipment, the reputation of the university and the courses offered depending on the 
career opportunities are also important factors in the university choice. (Hachmeister, Harde, Langer, 2007, p. 63) 
According to the survey, the decision on the choice of subject depends mostly on the corresponding inclinations 
and talents, followed by personal growth and favourable prospects in the labour market. (Hachmeister, Harde, Langer, 
2007, p. 61) 
Hachmeister C. and M. Henning describe in -
Indicator in the spotlight: the criteria of academic selection and ranking of use) that the university can 
convince high school graduates especially withtheir study offer. Studying specializations that match their own interests 
are the most important for majors.Also other advantages of the university, such as equipment, reputation, ranking, or 
the university location and their attractiveness and atmosphere are studied. (Hachmeister, Hennings, 2007, p. 12) 
Table 1: Reasons for university choice (scholars) 
Key reasons for university choice Average* Levels 1 and 2 in percentage* 
Study offer that fits to personal interests 1,16 100% 
Good facilities 1,65 90% 
University atmosphere 1,68 89% 
Services for study beginners 1,89 82% 
Amount of tuition fees 1,90 75% 
Quality of the counselling services 1,94 79% 
Favourable living costs 1,95 78% 
University reputation 1,96 81% 
Quality of the study offer 2,02 73% 
Prospects equality between men and women 2,27 60% 
Other services (dorm, cafeteria, sports) 2,03 74% 
Leisure activities 2,41 56% 
Home proximity 2,64 45% 
University not to big 2,82 34% 
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Confidence to university 3,2 18% 
Parents/relatives/friends are living there 3,22 19% 
 
Source: Hachmeister, Hennings, 2007 
 
*Scale 1 to 4, 1- applies exactly, 4- do not apply 
  Levels 1 and 2 mean the highest subjective importance of the aspects 
 
The study offer that should fit to the personal interests of the prospective student had the best mark, followed by 
good facilities and the university atmosphere.  
According to this study, the main reason in choosing a university is the study offer, which should fit with the 
personal interests of the potential student. Also, the university facilities and atmosphere are extremely important for 
the students. Almost so important are the aspects of services for new students, counselling services, amount of tuition 
fees and living costs. A good reputation of the university is for 81% of the students important. 
 
 
Fig. 1: Reasons for university choice (scholars) 
Source: Hachmeister, Hennings, 2007 
plans) that the main problem in the study and career choices remain the labour market prospects. Not only that most 
of the questioned students are insufficiently informed and uncertain about their own skills and abilities, but also the 
labour market continues to be unpredictable. Therefore, many students have problems in choosing their post-school 
career. (Heine, Quast, 2009, p. 1)This is also testified in 
Schwierigkeiten bei der Studien- Information needs, educational opportunities and difficulties in 
study and career choice), from C.Heine, H. Spangenberg and J. Willichand in 
Entscheidungsfindung bei der Studien- und Au
choice of study and training), C. Heine, J. Willich. (Heine, Spangenberg, Willich, 2007, p. 2; Heine, Willich, 2006, p. 
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58) Study entitled 2006, a half year before leaving 
school)is revealed that 10% of students still do not have a clear idea about their post-school career, and that 29% of 
them are not sure in taking a decision. (Heine, Spangenberg, Willich, 2007, p. 14) 
The online survey - Summary Report No.8: 
service and counselling for students) reports that good service and counselling are very important to students.In this 
way the access to higher education could be facilitated and the academic success could grow. Information regarding 
the study starts by counselling at school, student counselling and advice on financial support and accommodation 
would be very important to the students. (Willige, Weber, 2004, p.3) Most of the students surveyed felt academic 
advising by mentors and tutors, psychotherapeutic counselling and information for new students to be very helpful. 
Services such as university sports, cultural and leisure facilities, computer labs and career services for students also 
play an important role.  
The topic of higher education marketing becomesmore and more actual due to the increasing competition among 
universities. The university marketing is the conscious market-oriented management of the whole university. It 
represents the alignment and coordination of all activities to the needs of the target groups and it secures advantages 
in the university competition. (Meffert, Müller-Böling, 2007, p.4)The concept holds, on one hand,the marketing of 
firms for gainingcollege graduatesand,on the other hand, the marketing for the universities. (Brüser, 2003, p.1) 
The role of the university marketing is to attract the students and increase their satisfaction with the university. 
This is also related to the quality of teaching and the trust placed in the studying advantages. (Langer, Ziegele, Hennig-
ung-Entwicklung eines theoretischen Modells, empirische Überprüfung 
und Ableitung von Handlungsempfehlungen für die Hochschulp Higher bond-development of a theoretical 
model, empirical testing and recommendations for the university practice) attestsin regards to the target group of 
current and former students, that the construction of an emotional commitment by promoting academic and social 
integration is considered to be an outstanding job. (Langer, Ziegele, Hennig-Thurau, 2001, p.73) 
Student satisfaction may be increased by promoting the quality of teaching methods,by establishing emotional ties, 
or through extra-curricular events, integration of students into the academic system of higher education as well as 
through social integration. Hereby, increasing the satisfaction of the present students, prospective students can be 
attractedby good recommendations regarding the university.(Langer, Ziegele, Hennig-Thurau, 2001, p. 6) 
To reduce the negative effects of demographic change in the east federal states of Germany and the emigration of 
potential students from East to West, the positive aspects of the eastregions, such as no tuition fees, low cost of living, 
university equipment, quality of research and teaching should be made known and used in attracting new students. 
Moreover, the attractiveness of the study location can be increased by improving the quality of the courses, teaching 
methods and leisure activities that are offered.(Krawietz, Heine, 2007, p. 22) 
 
 
Figure 2: Reasons for university choice 
Source: Krawietz, Heine, 2007; HIS Studienanfängerbefragung 2006-2007 (HIS beginner study survey 2006-2007) 
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The figure above demonstrates how important the study offer, the proximity to home, the university reputation or 
the no tuition fee for all students is. 
4. Conclusions 
As shown in the literature studied, a part of the research carried out in Germany is oriented in problems regarding 
the university choice. The study of factors that cause migration is the major purpose of the research, thus succeeding 
a hierarchy of them by following indicators. It can be concluded that the study specialization is, for the most students, 
the most important factor in choosing their university. Also the reputation of the university, the high quality of teaching 
and the excellent career opportunities play an important role in taking this decision. Factors such as near distance to 
home, favourable living conditions, no tuition fee, study area, counselling services, good facilities of the university, 
leisure activity offer or the atmosphere at the university are also important in choosing an university.  
Bringing in attention some studies regarding the concept of university marketing, leads to the idea that the 
university future is entrepreneurial and the dynamics of the university can be given by market orientation. By 
improving the university marketing mix, attractiveness can be increased and students taking the role of information 
disseminators can also recommend the study location to other potential students. 
Another visible trend of studies is the one related to the correlation of the university attractiveness with specific 
elements of quality management in higher education as a result of the quality of all teaching and related services. 
Thus, improving the quality of teaching methods, increasing the quality of the study offer could be, in the opinion of 
the quoted authors, ways to attract potential students. 
Another visible trend of German studies is the orientation towards disadvantaged areas, like the East of Germany, 
which, as shown, can attract students and confront the negative effects of demographic change by taking advantage 
of the no tuition fee, low cost of living or university facilities. These factors could have an overwhelming role in 
attracting prospective students. The attractiveness of eastern universities may be increased by promoting the quality 
of teaching and the interesting study curricula. Also important factors like extra-curricular activities could help 
integrate students in higher education. 
Identifying these types of studies, their varied orientation, but also convergent to the field of quality university 
education, constitute a good starting point for similar studies in Romania. Maybe the problem of migration is not so 
obvious in Romania compared to Germany, s
influence factors regarding the attractiveness of study location and university, the typology of extra-curricular 
activities offered by universities, the quality of teaching and the quality of other tertiary activities in universities must 
be carefully analysed. Problems identified in connection with the factors listed above may constitute new research 
directions in our country and their results could contribute to improve university management. 
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